UPERSTAR .
Presentation
Skills face to face
and virtually



Learning
Objectives
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Understanding who you are speaking to and ‘what’s
in it for them’.

When, where and why you present

The importance of preparation and ideas for
preparing

How non-verbal communication (body language)
play a part in any speaking — even on line

How we can make it as easy as possible for others to
listen to us, particularly virtually.







why



Different
audiences




Build Trust




Who do you
speak and

communicate
with?




What do you want out of the What do you want your
conversation? audience to get out of the
conversation?

Superstar
. What'’s in it for the audience What'’s in it for the audience
CO mmuni CatO rTM personally? professionally?

Audience Grid
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Brief Speaking




The concept of Brief Speaking: Make more impact by
saying less

Maintain focus on Keep on topic If you don’t know

the topic you are what you are talking

speaking about about, avoid
speaking

4






A statement

Great Starts
O your
speech or
contribution

A question

A Statistic







~Calls to Action

To Action could you use? Write down ideas.







More Ideas
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Story board




@

ould you use stories
r presentation?
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What are you

going to say??
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Practice
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Los Angeles

Loft with Open Floor
Plan and Kitchen

Entire home A
Hosted by

About this home

Pop-up
Restaurant







Elements of Personal
Communication

* 7% spoken words
¢« 38% voice, tone

* 55% body language

55%

Source: Professor Albert Mehrabian
University of California Los Angeles
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* Changes in speed to add variety

listen to?
* Speed of speech
* Passion/interest

e VVolume
* Pauses
e What else?










Superstar

Communicator
APP

e https://bit.ly/2Wza2g0

e Available on Apple and
Google play

Vi

e Go to ‘Slides, notes. Learning

e Virtual presentation skills
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https://bit.ly/2Wza2gO

WR STAR
COMMUNGATOR,

Linkedin Susan Heaton-Wright
Twitter @superstarcomms
Instagram @susanheatonwrightl
ITunes Superstar Communicator

WWwWWw.superstarcommunicator.com

susan@superstarcommunicator.com



http://www.superstarcommunicator.com/

